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Foreword 

IPC - International Power Components is an international company and an important 

reference point in the field of electric motors and mechatronic systems, offering innovative 

solutions for various applications in multiple industries. 

From stepper motors and their drives to gearmotors and integrated component systems 

for the HVAC-R sector, thanks to our experience and expertise we respond to the needs of 

the market, guaranteeing high quality service and maximum customer satisfaction. 

Our two business units dedicated to the world of Motion Control and HVAC-R allow us to 

cover various sectors of the manufacturing landscape and to develop vertical and 

transversal skills, useful in projects of different nature and scope. 

As a family-owned company, our responsibilities towards our employees and business 

partners, as well as the community and the environment, are aspects to which we pay the 

utmost care and attention. 

We are committed to fundamental ethical principles and expect these principles to be 

shared by our employees, customers, suppliers and business partners. 

These principles and values include: 

1. Legality 

The company respects the laws of the countries in which it conducts business, as well as 

commonly accepted ethical principles according to international standards in the conduct 

of business. In the pursuit of this, our internal and external personnel must be aware of the 

ethical value of their actions and must not pursue any personal or corporate interests to 

the detriment of compliance with the applicable laws of the principles of this code. 

 

2. Trasparency, fairness and loyalty 

Our company eschews recourse to illegitimate, or in any case improper, conduct to achieve 

its economic objectives, to be pursued exclusively through excellence in terms of the quality 

of the products and services offered, based on experience and customer care. Furthermore, 

the company adopts organisational tools to prevent the violation of legal provisions and the 

principles of transparency, fairness and loyalty by internal and external personnel, 

monitoring their observance and concrete implementation. In carrying out their activities 

for the company, the Addressees of the Code are required to provide clear, complete, 

transparent and accurate information, but in any case within the limits provided for by the 

rules on confidentiality obligations contained in this Code. 

 

 



 

 

3. Good faith 

All internal and external personnel of the company shall act and shall act by inspiring their 

actions to the principle of good faith, in the conviction that they are acting correctly and with 

substantial respect for the rules and for others. 

 

4. Fairness 

The company operates by avoiding discriminatory and opportunistic behaviour. In pursuing 

this aim, it does not discriminate on grounds of sex, race, language, religion, political 

opinion, personal and social conditions. 

 

5. Diligence 

The company undertakes to operate with the utmost commitment and professionalism in 

the performance of the tasks and duties entrusted within the limits of its powers and 

competences. 

 

6. Reputation 

The company bases its activity on correct, consistent and mutually satisfactory behaviour 

and undertakes to instil in its employees the importance of the company image and the 

quality of the services offered. 

The tasks and duties entrusted are carried out with the highest degree of professional and 

moral responsibility. 

Respect for these principles constitutes an essential element of work performance, resulting 

in responsible behaviour towards the company. 

 

7. Centrality and valorisation of Human Resources 

Internal human resources are considered indispensable and decisive for the success of the 

company's activities. The company favours training, professional development, the sharing 

and transfer of skills, the recognition of merit and, at the same time, requires from all 

internal and external personnel dedication, commitment and transparency in relations and 

relationships. 

 

 

 



 

 

8. Protecting health and safety in the workplace 

The company considers the safety of the working environment and the health and physical 

integrity of workers to be of primary importance and acts in compliance with existing 

regulations on the subject. The company asks all its Addressees to punctually comply with 

the prevention and safety measures adopted.  

The fundamental principles and criteria in which the company recognises itself and which it 

shares in order to correctly manage the health and safety of workers, in compliance with 

the best practices for the prevention and protection of risks to workers' health and safety, 

are set out below:  

1) avoid all forms of risk;  

2) assess risks that cannot be avoided;  

3) combat and prevent risks at source;  

4) replacing what is dangerous with what is not dangerous or is less dangerous;  

5) planning preventive actions, aiming at a coherent set of activities that integrates 

technology, work organisation, working conditions, relations between people and the 

influence of factors in the working environment into the same;  

6) give collective protective measures priority over individual protective measures  

7) giving appropriate instructions to workers.  

These principles are used by the company to take the necessary measures for the protection 

of workers' health and safety, including occupational risk prevention activities, information 

and training, as well as the provision of the necessary organisation and means.. 

 

9. Protection of confidential information and personal data 

All informations is strictly the company's property and must be considered confidential. 

The company undertakes to ensure the correct application and processing of all 

informations used in the performance of its business activities. 

Any information, data or document known in the course of each worker's activity is 

confidential and may not be disclosed in any way, except in accordance with company 

procedures. 

The company's databases may contain data and information protected by the law on the 

protection of personal data and as such must be managed in compliance with the 

obligations imposed by the provisions in force. 

 

 

 



 

10.  Protection of intellectual property and duty of confidentiality 

The Company recognises the importance of intellectual property as a fundamental resource 

of the Company itself and, as such, takes all appropriate actions to protect it.  

All the Company's internal and external personnel, even after the termination of their 

employment, are bound not to disclose information concerning the Company's technical, 

technological and commercial knowledge, as well as other non-public data and/or news 

related to the Company, except in cases where such disclosure is required by law or where 

it is expressly provided for by specific contractual agreements with which the parties have 

undertaken to use it for specifically agreed purposes. 

In particular, it is necessary to treat with due confidentiality and protect ideas, models and 

other forms of intellectual property developed in the course of the company's work. The 

company also undertakes not to create designs and/or products that may infringe the 

intellectual property rights of third parties. 

 

11. Computer security 

With specific regard to issues related to IT risk, the company, aware of the continuous 

changes in technologies, has set as its goal the adoption of effective IT security policies. 

 

12. Quality of services offered and customer satisfaction 

The result of the company's activities and the respect for the values set finds fulfilment in 

the services provided, always guaranteeing the highest quality. 

 

13. Standards of relations 

The conduct of persons, internal and external to the company, must always be based on 

respect for the values and principles contained in this Code. The Addressees must act to 

best represent the company's style of conduct and the contents of the code.  

In fact, the primary objective of the company is to establish relations with stakeholders in 

compliance with the rules and its system of values, guaranteeing the maintenance of the 

commitments made to them, respecting their interests and pursuing its objectives. 

 

 

 

 



 

 

Knowledge and application 

This Code of Conduct is brought to the knowledge of all Addressees: any doubts regarding 

application of this Code must be promptly discussed with one's superiors or company 

contact persons. 

All those who work with the company, without distinction or exception, in Italy or abroad, 

are committed to ensuring that the principles of this Code are observed. 

In no case, acting to the benefit of the company can justify the adoption of behaviour in 

contrast with the regulations and these principles. In particular, all addressees are required 

to ensure that these rules are properly applied.  

Each director, employee or collaborator is required to:  

• refrain from conduct contrary to such rules, principles and regulations;  

• refer to their superiors or company contact persons in the event of a request for 

clarification on the application methods;  

• report to their superiors or company contacts about possible violations of the Code of 

Conduct. Reports must be made in writing. 

Anyone who becomes aware of violations of the principles of this Code or of other events 

that could alter its scope and effectiveness is obliged to promptly report them to their 

superiors or company contacts. In the event that even one of the provisions of this Code of 

Ethics should conflict with provisions laid down in internal regulations or procedures, the 

Code shall prevail over any of these provisions. 

Any amendments and/or additions to this Code shall be made in the same manner as that 

adopted for its initial approval. 

 

Review of the Code of Conduct 

The company ensures that the Code of Ethics is periodically reviewed and updated, in order 

to adapt it to changes in regulations and environmental conditions, to the evolution of civil 

awareness, as well as in response to reports from Addressees and experience acquired in 

its application.  

 

Communication 

The Code of Conduct is available on the IPC website (www.ipcmotors.com), from which it 

can be freely downloaded. 

 

www.ipcmotors.com

